Self-monitoring researches show that high self-monitoring individuals have not only ability to selfdisclosure but also have ability to facilitate others' disclosure. The aim of this paper is to define this conducive factors understanding which communication skills of university students in Turkey facilitate others' disclosure and create dialogic communication. In this study, 24 questions have been directed at participants, in order to make a determination in relation to the conducive skills of university students in Turkey, which allow a dialogue environment to be created during the process of interpersonal communication (N=384). As a result, it has been put forward which of the conducive skills that point out to a dialogue tendency are given importance. 
2.Literature Review: Self-monitoring Communication Skills in Conducive Context
Synder developed a scale to measure people's self-monitoring ability and this scale is re-developed by Lennox and Wolfe (1984) . A number of different existing self-monitoring measurements which are still being actively employed in researches (Soibel et al., 2012: 194) , consider these abilities of individuals (Lennox & Wolfe, 1984 : 1349 -1350 ). These scales which measure self-monitoring abilities are convenient in understanding individuals' roles in interpersonal communication. The questions in these scales are principally based on understanding people's attitudes and behaviors in interpersonal relationships.
Literature research points out that, there are various skills which are verbal and non-verbal, that allow the self-monitoring levels of individuals to be high. All behaviors provide an impression about a speaker on listeners. Self-monitoring individuals can exercise their expressive behavior, self-presentation, and non-verbal display of affection (Snyder, 1979: 86) using these skills and control their selfimpression. Many of the judgments we make about others are based on cues from expressive behaviors, such as facial expressions, posture, speech, body movement etc. (Ambady & Rosenthal, 1992: 256; Nakamura, Buck & Kenny, 1990 : 1033 .
Self-presentation which is indicated as another important trait of selfmonitoring people is the individuals' efforts to create impression about themselves on others. Self-presentational behaviors can be separated into different types (Schütz, 1998: 173-178) including both verbal and non-verbal behaviors. In addition, it is recognized that self-presentation is significant in expressive behaviors (DePaulo, 1992: 203) . Self-presentation is affected by the condition individuals are in. "The evidence for the validity of the self-monitoring construct suggests that high selfmonitoring individuals have all the requisite skills to successfully mold and tailor their self-presentation their situations" (Snyder, 1979: 93) .
Self-presentation may be more effective with emotional intelligence.
Emotional intelligence is another term which is important in understanding the term self-monitoring. "Because emotional intelligence encompasses understanding others' emotions and regulating one's own emotions (which may allow more effective selfpresentation), higher emotional intelligence may facilitate self-monitoring" (Schutte et al., 1998: 525) .
Studies which analyze the relationship between communication skills and emotional intelligence have been realized in Turkey. One of these studies points out that there is a relationship between the communication skills of the participants and their emotional intelligence (Gürşimşek, Vural & Demirsöz, 2008: 9) . Another study shows that, there is a significant relationship between the communication skills of teacher candidates and their empathy (Küçük, 2011: 935) .
The skill of designing messages is a verbal communication skill, which allows expressive behavior and self-presentation behavior of individuals to be displayed in a self-monitoring manner. High self-monitoring individuals produce rhetorical messages, because "rhetorical messages reflect a person's awareness and ability to address his or her own goals and the receiver's goals simultaneously" (Hullman, 2004: 210 (Hullman, 2004: 222).
Non-verbal display of affection as another fundamental aspect of selfmonitoring occurs during the communication process. There are many types of nonverbal communication, including paralinguistics (e.g., vocal features such as loudness, pitch, rate, and hesitations), kinesics (e.g., gestures, facial expressions, and body postures), haptics (e.g., touch, such as a handshake, a pat on the back and placing an arm around the shoulder), chronemics (e.g., time, such as making people wait), iconics (e.g., physical objects, such as the size of a desk or a display of trophies), proxemics (e.g., personal space), and dress (e.g., clothing and physical appearance) (Stevens & Campion, 1994: 513) . Non-verbal behaviors which individuals form by taking each other into consideration during the communication process originate from self-monitoring. In line with the conducive skill of the speaker, it is possible for dialogue to be initiated as a result of the speaker's encouraging behavior towards the listener to speak. Skills which allow individuals to form dialogic communication are regarded as important in therapy oriented communication as well (Bhana, 2014: 1-5) . In areas such as marriages which require therapy oriented communication, crisis consultancy, education, this kind of communication is needed. The skill of active listening is one of the therapeutic communication skills. Active listening is the display of the listener that he accepts the experience of the speaker unconditionally and objectively and is defined as the listener understanding the speaker without adding his own interpretation (Weger et al., 2010: 35; Stevens & Campion, 1994: 513) . "Selfdisclosure, trust, communication, expression of feelings and helpful listening and responding, as some of the interpersonal skills that can be developed further in order to establish and maintain therapeutic relationships" (Bhana, 2014: 2) . Weger et al. have determined that as a result of researching literature which involve therapeutic communication that, there are verbal and non-verbal communication skills which make active listening possible. These are non-verbal involvement to conversation, paraphrasing the speaker's speech, asking questions to the speaker to elaborate his/her own beliefs or feelings (Weger et al., 2010: 35) . These skills which make therapeutic communication possible are important in terms of dialogic communication, since they encourage the listener to speak. At this point, it is seen that these encouraging behaviors result from the feedback given by the listener to the speaker. It is stated that, feedback constantly affects the interaction between two individuals (Koprowska, 2010: 5-18) .
Individuals' harmony with the social environment and the situations they are in while establishing communication with others is regarded as another important aspect in terms of the testing of their self-monitoring skills. While individuals whose self-monitoring is high evaluate the social situations they are in more carefully, individuals whose self-monitoring is low pay less attention to them (Snyder, 1979: 93-94). For instance, it is seen that individuals display active listening behavior which is regarded as important in terms of self-monitoring in order to be socially attractive. The results of the study conducted by Weger et al., (2010: 34) show that "message paraphrasing was associated with the social attractiveness of the listener, but was not associated with participants' conversational satisfaction or perceptions of feeling understood by the listener". Being affected by social attractiveness, selfmonitoring points out to the importance of group communication and the selfpresentation of the individual within this communication. In fact, Snyder states that individuals are able to create a positive impression through verbal and non-verbal behaviors in relation to themselves under all circumstances and talk about the selfpresentation skills within the social environment (Snyder, 1979: 94) . For instance, Larsen and Hill (1958: 505) state that statues which are a manner of individuals' expressing themselves within a group affects interpersonal interaction. Sender's self-monitoring traits: conducive factors… as effective by individuals in terms of being inclined to dialogue. On the other hand, in this study conducted on university students in Turkey, the conclusion that these factors are transitional between themselves and the factors regarded as effective in the attitude towards dialogue are collected under the following headings:
1. Active listening effect factor, 2. Message designing factor, 3. Face to face communication factor.
In the study conducted, 52.1% of the participants are female and 47.4% are male. 67.1% of the participants are between 20 and 24 years of age. 72.1% are from a foundation university and 20.6% are from a state university. 61.5% of the participants who answered the question on the department they receive their education in are from the social department and 31.8% are from the science department. 17.2% of the participants stated that they work full-time and the rest of the participants stated that they either work part-time or do not work at all. 90.9% of the participants are single. 38.5% have a family income of over 4000 TL. 76.8% stated that their parents are together as their family status. 52.9% stated that they have a sibling. 77.3% are university students. 57% live with their families. 71.2% spend less than 1500 TL monthly. 79.2% spend time on the Internet for more than an hour a day. 30.8% stated that they spend more than 4 hours on the Internet every day.
In the survey, since ordinal scale measurement was used, Kruskal-Walllis H (K-W), Spearman rho and Mann-Whitney U (M-W) tests have been used in the hypothesis tests and non-parametric tests. As a result of the study, data in relation to the attitude toward communication skills based on self-monitoring, which allow the establishment of dialogue in the communication between individuals in Turkey.
One of these results is that, there is a positive relationship between "active listening" and "message designing" (rho=0.406, p=0.000). As "active listening" increases, "message designing" increases as well. Those who gave positive answers in terms of "active listening" have also given positive answers in terms of "message designing". According to this, besides accepting the experiences of the person they listen to unconditionally and objectively, individuals produce rhetorical messages positive relationship between "message designing" and "face to face communication" (rho=0.385, p=0.000) is a data related to the attitudes of individuals who are university students in Turkey towards self-monitoring.
68.2% of the participants stated that they can gather their ideas into a message while communicating. This puts forward the skill of message designing. 81.3% of the participants giving importance to the expectations of those who listen to them are an important data related to the fact that individuals in Turkey give importance to the listener while communicating and produce messages in this respect.
57.3% of the participants definitely giving the information the other party needs to be transparent during communication are a data related to message designing. 29.2% being indecisive and 13.5% giving negative answers shows that individuals do not give importance to being transparent and that, there are problems related to being transparent and transmitting information. On the other hand, it has been observed that a majority of the individuals who participated in the survey give importance to having information and ideas in order to design messages. 65.4% of the participants stated that they do not speak if they do not have an idea about the subject being talked about within the group and that they remain silent. 21.1% stated that they are indecisive.
While the individuals' preference for face to face communication shows selfmonitoring attitudes, the Internet usage frequency affects this attitudes negatively. A communication skill based on self-monitoring, active listening decreases as Internet usage frequency increases. This is also understood from the negative relationship between "active listening" and "Internet usage frequency" (rho= -0.110, p=0.034).
There is a positive relationship between "Internet usage frequency" and education level (rho=0.087, p=0.092), monthly expense amount (rho=0.251, p=0.000), monthly family income (rho=0.108, p=0.042). As education level, monthly expense amount and monthly family income increase, ınternet usage frequency increases as well. In addition, the positive relationship between monthly expense amount and monthly family income (rho=0.495, p=0.000) and the positive relationship between education level and monthly expense amount (rho=0.227, p=0.000) shows that Internet usage causes a digital divide in terms of educated users who have a high income level. If it is taken into consideration that "Internet usage frequency" decreases the communication skills based on self-monitoring, they display less of behaviors which support the communication process of the listener, when educated individuals of high income who use information technology more take the listener less into consideration while communicating.
In Turkey, the self-monitoring levels may be related to the individuals' sibling condition as well; because within the scope of the study, a negative relationship has been determined between "Internet usage frequency" which affects the individuals'' self-monitoring levels and sibling condition (rho= -0.115, p=0.027).
According to this, the negative relationship between "Internet usage frequency" and sibling condition, that is, the decrease in Internet usage frequency as the number of siblings increase, also displays a social reality. In addition, there is a negative relationship between monthly expense amount and sibling condition (rho= -0.204, p=0.000). This negative relation verifies the negative relationship between Internet usage frequency and sibling condition as well.
A difference has not been determined between the genders of the participants in terms of face to face communication, where the individuals display their verbal and non-verbal communication skills (M-W U value=16.780, p=0.175) . 64.8% of the participants stated that they give importance to using verbal or non-verbal communication methods suitable for the person they are communicating with in their communications with other people. However, it has been determined that women gave more positive answers to "active listening" which is a conducive factor, in comparison to men (M-W U value=14.819, p=0.001). In addition to this, it has been observed that women gave more positive answers to "message designing" which is also a conducive factor, in comparison to men (M-W U value=15.928, p=0.024).
Individuals' family environments in which they are raised up in is also important in terms of their dialogue forming skills. The result of the study has shown that, there is a significant difference between the participants' family condition, in terms of "message designing" and "face to face communication" among the conducive factors. In terms of family condition, while those who are with their parents have more positive views on message designing in comparison to those whose mothers or fathers have been married more than once, separated and deceased, the group whose mothers or fathers have been married more than once have the most negative views (K-W Chi-square=12.494, p=0.006). In terms of family condition, while those whose mothers or fathers are deceased have the most positive views on face to face communication in comparison to other groups, the group whose mothers or fathers have been married more than once have the most negative views (K-W Chi-square=9.601, p=0.022).
4.Conclusion
The findings of the research verify the hypothesis that university students in Turkey are aware of having self-monitoring skills. The attitudes which allow university students in Turkey to have dialogue were figured out in the study. It has been observed that active listening, message designing and face to face communication skills, which are among the conducive skills that affect the creation of dialogue, are given importance to by the participants. As a result of the literature research and these conducive skills being defined in particular as necessary skills in the creation of dialogue, it has been seen that a majority of university students in Turkey have differences in establishing dialogue. However, certain results of the study show that skills which are used to establish dialogue are given importance to due to creating an impression in the environment, rather than being used to exchange information. Today, where circulation of information is important, individuals' forming their images in a positive direction in interpersonal relationships comes to the fore. It may be suggested that, this is the effect of communication via electronic means.
For instance, individuals preferring not to speak when they do not have an idea on the subject which is discussed, or hesitating to speak; individuals who do not have a definite idea on message designing not giving importance to message designing prefer stating their existing knowledge and ideas, rather than forming rhetorical messages directed at receiving information or having opinions. This brings to the mind the question of whether the individuals' establishing communication with other individuals takes place with the purpose of creating images or not.
In Turkey, individuals who are university students give less importance to message designing in comparison to active listening skill. However, self-monitoring individuals express that, they have the skill of designing messages besides taking the listener into consideration. Giving importance only to the expectations of the listener remains insufficient in terms of dialogue. At this point, the expressive behaviors and self-presentation of individuals remain insufficient in terms of verbal communication.
Even though the study results show that self-monitoring skills directed at forming dialogues are important, it should be noted that the number of the answers saying "I agree" are higher than the answers saying "I completely agree". Therefore the participants have not completely agreed with the study result.
Another important result arising within the scope of the study is that, as Internet usage increases, active listening decreases. This verifies certain criticisms directed at Internet addiction.
